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Company 
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Top 20 lubricants manufacturers 2015 
(by volume) 
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ÁA top-10 ranking lubricants 

manufacturer 

ÁNumber 1 among the independent 

lubricants companies 

  



  

Our business model 

Technology, innovation and specialisation leadership in strategically 

important product areas 
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Á FUCHS is fully focussed on lubricants 

Á Independency allows customer and 

market proximity, responsiveness, speed 

and flexibility 

Á FUCHS is a full-line supplier 

Á Global presence 

Advantage over 

independent companies 

Advantage over 

major oil companies 



  

Our mission statement reflects the business 

model  

LUBRICANTS. 100% focus 

TECHNOLOGY. Holistic solutions 

PEOPLE. Personal commitment 
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We are where our customers are 

 

l 7 



  

Full-line supplier advantage 
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Sales 2015: ú2.1 bn 

(~80% international) 
by customer location 

Industrial lubricants 

~60% 
e.g. Industrial oils, MWF/CP* 

and greases  

Automotive lubricants 

~40% 

*metalworking fluids/corrosion preventives 

100,000 customers 

in more than 150 countries 

Heavy Duty 
Steel & Cement Aeronautic Agriculture industry Wind energy Food 

Mining Construction Engineering Manufacturing Car  industry Trade, Services & 

Transportation 

 



  

Well balanced customer structure 
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20% 

26% 

9% 

29% 

7% 

9% 

FUCHS  sales revenues  
2015: ú2.1 bn 

Industrial goods manufacturing

Vehicle manufacturing

Energy and mining

Trade, transport and services

Agriculture and construction

Engineering/ machinery
construction



  

Investment 

focus oné  

ÁConstruction of 

new plants in 

growth regions 

ÁModernisation 

and expansion 

of existing plants 

ÁExpansion of  

R&D capacities 

Investments 
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Further Investments 
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2016 ï 2018: Planned investments of ú300mn 

ÁExpansion of the Mannheim site, Germany 

ÁExpansion of the Kaiserslautern site, Germany 

ÁExpansion of the Chicago site, USA 

ÁNew plant in WuJiang, China 

ÁNew plants in Australia and Sweden 



  

 

      

   Statoil Fuel & Retail Lubricants AB (SVE)      ú140 mn 

   Deutsche Pentosin-Werke GmbH (GER)      ú135 mn  

  

Acquisitions 

 

 

2015 

2014 

2010 

   Lubritene (ZA)      ú  15 mn 

   Batoyle (UK)       ú  15 mn 

 
   Cassida (global)      ú  21 mn  

 

2016 
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   Chevron (US)                                                      ú  11 mn  

 

Revenues 
(p.a.) 

   Ultrachem (US)                                                   ú  15 mn  
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Revenues +13% 

to ú1,136 mn 

 

 
 
Á Europe      ú720.9 mn  

Á Asia-Pacific, Africa      ú298.4 mn 

Á Americas         ú171.9 mn 

Highlights 

 

Outlook 2016 - reaffirmed 

Á Sales Growth* of 7%-11% 

Á EBIT Growth of 3%-7% 
 

*before currency translation effects 

EBIT + 7% 
to ú183 mn 
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H1 2015 

(ú mn) 

H1 2016 

(ú mn) 

Total 

Growth 

Organic 

Growth 

External 

Growth  

Currency 

Effects  

Europe 571.2  720.9 +26.2% +3.3% +24.7% -1.8% 

Asia-Pacific, Africa 302.2 298.4 -1.3% +2.3% +3.8% -7.4% 

Americas 176.1 171.9 -2.4% -0.8% +2.7% -4.3% 

Total 1,007.6 1,136.2 +12.8% +2.4% +14.3% -3.9% 

Organic growth in Europe & Asia Pacific, 

Africa 
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EBIT by regions  
H1 2016 (H1 2015) 
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94.9 
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EBIT margin 

before at equity  
17.5% (17.4%) 18.3% (18.7%) 15.2% (16.3%) 13.1% (14.4%) 



  

Free cash flow  
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mn ú H1 2015 H1 2016 

Earnings after tax 119 127 

Amortisation/Depreciation 17 23 

Changes in net operating working capital (NOWC) -29 -46 

Other changes -16 0 

Capex -16 -32 

Free cash flow before acquisitions 75 72 

Acquisitions - -20 

Free cash flow 75 52 



  

Outlook 2016 reaffirmed 

 

Performance indicators Actual 2015 Outlook 2016 

Sales* 

Total Growth 

ú2,079 mn 

+11.4% 

 

7% to 11% 

Organic Growth +0.3% Low single-digit % 

External Growth (Acquisitions 2015) +6.0% High single-digit % 

Currency +5.1% 

EBIT ú342 mn 3% to 7% 

FVA ú246 mn Low single-digit % 

Free cash flow before acquisitions ú232 mn ú170 mn to ú200 mn 
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* before currency translation effects 


